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emerges and influences how Generation Z understands the self, social
relationships, and moral decision-making within digital spaces. This
study expands the application of Max Scheler’s philosophy of values in
Generation Z studies and digital sociology by demonstrating the
relationship between digital culture, the transformation of value
orientations, and moral crises in contemporary society.

ABSTRAK

Penelitian ini bertujuan menganalisis krisis nilai, identitas, dan moralitas Generasi
Z di era digital melalui perspektif filsafat nilai Max Scheler. Penelitian ini
menggunakan pendekatan kualitatif dengan teknik studi kepustakaan terhadap
berbagai karya filsafat, artikel ilmiah, dan penelitian yang membahas Generasi Z,
budaya digital, serta teori nilai Max Scheler. Kajian ini menunjukkan bahwa budaya
digital mendorong Generasi Z membangun identitas melalui pengakuan digital,
memperkuat fenomena Fear of Missing Out (FOMO), serta membentuk orientasi
moral yang semakin dipengaruhi oleh logika viralitas dan wvalidasi sosial. Dalam
perspektif hierarki nilai Scheler, kondisi tersebut menunjukkan dominasi nilai
kenikmatan dan nilai vital yang menempatkan nilai spiritual dan nilai kesucian pada
posisi yang semakin terpinggirkan. Akibatnya, terjadi disorientasi hierarki nilai yang
memengaruhi cara Generasi Z memaknai diri, relasi sosial, dan keputusan moral di
ruang digital. Penelitian ini memperluas penerapan filsafat nilai Max Scheler dalam
kajian Generasi Z dan sosiologi digital dengan menunjukkan hubungan antara
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budaya digital, transformasi orientasi nilai, dan krisis moral dalam masyarakat
kontemporer.

This is an open access article under the CC BY-SA license.
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1. INTRODUCTION

The development of digital technology has transformed the way people interact, construct
identities, and interpret social life. The internet and social media no longer function merely as
communication tools; they have become the primary spaces for constructing social reality in
contemporary society (Setia & Dilawati, 2024). In Indonesia, this transformation has occurred on a
massive scale. Data from We Are Social indicate that the number of social media users in Indonesia
exceeded 139 million in 2024 (Datareportal, 2024), while DataReportal reported that Indonesians spent
more than seven hours per day on the internet on average in 2026 (Kemp, 2026). This level of
engagement demonstrates that digital space has become an integral part of social life, particularly for
Generation Z, who were born and raised in a digital environment (Dimock, 2019).

Generation Z constitutes the largest demographic group in Indonesia. Statistics Indonesia (BPS)
reported that Generation Z accounts for 27.94% of Indonesia’s total population, or approximately 74.93
million people (Badan Pusat Statistik, 2023). Demographers and generational researchers popularized
the term Generation Z to refer to individuals born after Generation Y or Millennials, generally between
1997 and 2012 (Dimock, 2019; Twenge, 2017). Unlike previous generations, Generation Z represents the
first generation that has grown up with the internet, social media, and digital technology since
childhood. Consequently, many of their social activities, educational experiences, entertainment
practices, and identity formation processes take place through intensive engagement with digital
environments (Twenge, 2017).

Although digital culture offers various opportunities, it also generates increasingly complex social
problems. The emergence of Fear of Missing Out (FoMO), viral culture, digital conformity, the pursuit
of social validation, and symbolic consumption through social media reflects a shift in value orientation
among Generation Z. A survey conducted by Datalndonesia.id involving 300 Generation Z
respondents found that 56% had experienced symptoms of mental health problems. On the other hand,
the Indonesia Gen Z Report 2024 revealed that 51% of Generation Z respondents identified mental
health as one of their primary concerns (Datalndonesia.id, 2023; Widi & Bayu, 2022). The prevalence of
digital social pressures, constant connectivity demands, and the need to obtain recognition in virtual
spaces indicates that the challenges faced by Generation Z extend beyond mental health issues and
encompass deeper crises of identity and value orientation (Stahl & Literat, 2023).

From the perspective of digital sociology, scholars do not view technology as a neutral
instrument but rather as a social structure that shapes social relations, identity, and human morality.
Lupton (2017) argues that digital society produces new forms of social experience that influence how
individuals understand themselves, their bodies, social relationships, and life values. These
transformations indicate that digital culture carries consequences that are not only technological but
also philosophical because it affects how individuals determine what they consider good, important,
and valuable in social life.

Studies on Generation Z and digital culture have developed along several major trends. First,
researchers have examined the formation of Generation Z identity within digital spaces. C6té (2018)
demonstrated that identity crises remain a significant issue for young people in the twenty-first century.
Stahl and Literat (2023) found that social media, particularly TikTok, functions as a collective space for
Generation Z identity formation through self-representation and the negotiation of social meaning.
Although these studies explain how digital environments shape youth identity, they provide limited
discussion of the philosophical implications of identity formation for individual value orientations.

Hedo / The Disorientation of Value Hierarchies among Generation Z in the Digital Age: A Max Schelerian Analysis


https://creativecommons.org/licenses/by-sa/4.0/

Integritas Terbuka: Peace and Interfaith Studies, Vol. 5, No. 1 (2026): 105-118 107 of 118

Second, scholars have investigated morality and values among Generation Z. Sajjadi et al. (2024)
examined moral issues among Generation Z within the context of contemporary social change. Weber
(2025) analyzed Generation Z’s level of moral reasoning and found variations in moral capacity based
on certain demographic factors. Azimi et al. (2022) explored shifts in the value orientations of
Generations Y and Z during periods of crisis. Meanwhile, Djafarova and Foots (2022) demonstrated
that ethical values influence Generation Z’s consumption behavior. Although these studies address
morality and values, most rely on psychological, behavioral, and consumer-oriented approaches and
therefore do not examine the hierarchy of values that underlies Generation Z’s actions.

Third, researchers have explored Generation Z’s responses to global social change. Hernandez-
Arriaza et al. (2026) showed that Generation Z demonstrates complex attitudes toward environmental
issues, globalization, immigration, feminism, and capitalism. These findings indicate that Generation
Z actively responds to contemporary social transformations. However, these studies emphasize social
and political attitudes rather than analyzing the value sources that shape Generation Z’s worldview.

Based on this literature review, a significant research gap remains. Most previous studies explain
Generation Z through the perspectives of psychology, digital communication, consumer behavior, and
mental health. Research that connects digital culture with value crises through a philosophical
framework remains relatively limited. Yet phenomena such as Fear of Missing Out (FoMO), the pursuit
of social validation, digital conformity, and identity crises fundamentally relate to shifts in value
orientation that shape individual behavior. Therefore, scholars need a theoretical approach that can
explain the value structures underlying Generation Z’s behavior in the digital era.

This study aims to analyze the crisis of values, identity, and morality among Generation Z in the
digital era through the perspective of Max Scheler’s philosophy of values. Specifically, the study seeks
to explain how digital culture shapes Generation Z’s value orientations and how Scheler’s hierarchy of
values can help explain these dynamics.

This study argues that digital culture encourages Generation Z to prioritize values of pleasure and
vital values, which manifest through the pursuit of popularity, social validation, digital visibility, and
the satisfaction of immediate needs through social media. According to Max Scheler (1973), these values
occupy lower positions within the hierarchy of values than spiritual values and holy values, which are
oriented toward truth, justice, moral responsibility, and transcendent relationships. The dominance of
digital culture, which emphasizes social recognition and instant gratification, leads Generation Z to
interpret value primarily through pragmatic benefits and short-term emotional responses.
Consequently, this tendency reduces the depth of reflection on higher spiritual and moral values.
Therefore, this study seeks to demonstrate that identity crises, the phenomenon of Fear of Missing Out
(FoMO), and the moral vulnerability of Generation Z are not merely psychological or social issues but
also reflect a disorientation of value hierarchy as explained in Max Scheler’s philosophy of values.

2. RESEARCH METHOD

The unit of analysis in this study consists of the phenomena of value crises, identity crises, and
moral crises among Generation Z in the digital era, as represented in various studies on digital culture,
social media, Fear of Missing Out (FoOMO), and the social behavior of Generation Z in Indonesia. The
study also employs Max Scheler’s hierarchy of values as an analytical framework to understand these
phenomena.

This study employs a qualitative approach (Cresswell, 2014; Djunatan et al., 2024; Ziaul Haq &
Setia, 2024). The researchers selected this approach because the study aims to understand the meanings,
value orientations, and moral dynamics that emerge in the lives of Generation Z in the digital era.
Through a qualitative approach, the study can examine social phenomena in depth by emphasizing the
interpretation of meanings and values that underlie social behavior.

The study uses both primary and secondary data sources. The primary data consist of Max
Scheler’s philosophical works on value theory, particularly Formalism in Ethics and Non-Formal Ethics
of Values (1973). The secondary data derive from journal articles, books, research reports, and
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statistical data that discuss Generation Z, digital culture, social media, digital identity, FoMO, and
youth morality.

The researchers collected data through a library research method. They gathered various sources
that were relevant to the research focus and then conducted data identification, selection, classification,
and documentation according to the study themes. The researchers selected the literature based on its
substantive relevance, source credibility, and relationship to the concepts of values, identity, morality,
and digital culture.

The researchers analyzed the data using interpretive analysis based on Max Scheler’s theory of
values. The analysis proceeded through several stages, including data reduction, thematic
categorization, conceptual interpretation, and conclusion drawing. Subsequently, the researchers
analyzed the various phenomena identified in the literature through Scheler’s hierarchy of values to
explain the relationship between digital culture, identity crises, and the transformation of Generation
Z’s value orientations in the digital era.

3. RESULTS AND DISCUSSION

Max Scheler’s Philosophy of Values and the Hierarchy of Values in Human Life

Max Scheler (1874-1928) was one of the leading figures of German phenomenology who
developed the philosophy of values (axiology) and material value ethics. Unlike Immanuel Kant’s
formal ethics, which emphasizes reason and universal moral obligation, Scheler argued that human
beings recognize values through affective experience and emotional intuition. According to Scheler,
values are neither created by individuals nor by society; rather, they possess an objective existence that
human beings can apprehend through experience (Scheler, 1973). Therefore, human actions are
fundamentally influenced by the way individuals perceive, experience, and position values in their
lives (Schutz, 1970).

In Scheler’s view, values are objective and independent of human subjective interests. People do not
regard an action as valuable because they desire it; instead, they regard it as valuable because the value
already exists and can be recognized through affective experience. Consequently, the ethical quality of
human life depends on the individual’s ability to perceive and actualize values appropriately. Sosa et al.
(2023) explains that the relationship between emotion and value in Scheler’s thought is intentional in
nature, meaning that emotions function as a medium through which human beings understand the
meaning of values embedded in reality. This perspective positions emotional experience not as the
opposite of rationality but as an essential foundation for the formation of moral life.

Another important concept in Scheler’s philosophy is ordo amoris, or the order of love. Scheler (1973)
explains that every individual possesses a structure of value preferences that shapes the way they love,
choose, and act within social life. Ordo amoris reflects the arrangement of values that an individual
considers important and serves as the basis of that person’s moral orientation. When individuals place
lower values above higher values, value disorientation occurs and may lead to a moral crisis. Owens
(1968) emphasizes that ethical action in Scheler’s perspective depends not only on knowledge of the good
but also on the individual’s ability to direct love and value preferences appropriately.

To explain the qualitative differences among values, Scheler developed the concept of a
hierarchical order of values arranged in ascending levels (see Figure 1). The first level consists of values
of pleasure (pleasure values), which relate to pleasure and displeasure. The second level consists of vital
values (vital values), which relate to life, health, success, strength, and social prestige. The third level
consists of spiritual values (spiritual values), which encompass truth, justice, beauty, and knowledge.
The highest level consists of holy values (holy values), which relate to religious experience, devotion,
and the relationship between human beings and the transcendent (M. Frings, 1997; Scheler, 1973). This
hierarchy indicates that the quality of human life depends on the individual’s ability to orient oneself
toward higher values. In the context of this study, Scheler’s hierarchy of values serves as an analytical
framework for understanding how digital culture influences the value orientations, identity formation
processes, and morality of Generation Z in the digital era.
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Figure 1. Max Scheler’s Hierarchy of Values and Ordo Amoris
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Figure 1 illustrates that Max Scheler’s philosophy of values organizes values into a hierarchical
structure that ranges from values of pleasure (pleasure values), vital values (vital values), and spiritual values
(spiritual values) to holy values (holy values). This hierarchy suggests that the quality of human moral life
depends on the ability to prioritize higher values over values that are temporary and pragmatic in nature.
Within this framework, the concept of ordo amoris explains that human actions emerge from a structure of
value preferences that shapes individual choices, attitudes, and life orientations. Therefore, Scheler’s
thought provides a relevant analytical foundation for understanding how digital culture influences the
value orientations of Generation Z, particularly when the pursuit of social validation, popularity, and instant
gratification has the potential to shift attention away from higher spiritual and moral values.

Digital Culture and the Identity Crisis of Generation Z in Indonesia

Generation Z represents the demographic group that interacts most intensively with digital
technology in everyday life. Statistics Indonesia (BPS) reported that Generation Z accounts for 27.94% of
Indonesia’s total population. DataReportal (2025) data indicate that visual-based and short-video
platforms dominate social media use in Indonesia. YouTube has 143 million users, TikTok has 108 million
users, and Instagram has 103 million users (see Table 1). The dominance of these platforms indicates that
social interaction, particularly among younger generations, increasingly occurs through digital media that
emphasize visibility, self-representation, and audience recognition. This condition reinforces the role of
social media as the primary arena for identity formation among Generation Z in the digital era.

Table 1. Social Media Platform Users in Indonesia, 2025

Platform  Number of Users (Millions) Percentage of Population (%)

YouTube 143 50.2
TikTok 108 37.9%
Instagram 103 36.3
Facebook 122 43.0
LinkedIn 33 11.6
X (Twitter) 25.2 8.8
Messenger 25.6 9.0

Source: DataReportal Indonesia, 2025.
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Generation Z's digital identity develops through an ongoing process of self-representation on
social media. Yoanita et al. (2022) demonstrated that Generation Z actively manages multiple Instagram
accounts to present different identities according to the characteristics of their respective audiences.
This practice illustrates that digital identity remains flexible and undergoes continuous negotiation
based on users’ social needs. Hanafi et al. (2026) explained that digital interaction plays a crucial role
in the construction of Generation Z’s identity because the process of self-formation occurs through
symbolic exchange, social responses, and recognition from other users. In this context, people no longer
understand identity as a stable entity; instead, they view it as a social project that individuals
continuously produce and reproduce through digital interaction.

TikTok strengthens this process through an algorithmic system that connects individual identity
to digital visibility. Stahl and Literat (2023) explained that TikTok functions as a collective space for
Generation Z identity formation through the simultaneous production and consumption of content. In
the Indonesian context, Azis (2025) showed that Generation Z uses TikTok as a space for negotiating
cultural identity, expressing the self, and seeking social meaning. The For You Page (FYP) system
encourages users to continuously adapt their content to audience preferences in order to gain more
views, comments, and followers. As a result, identity increasingly depends on digital public responses
rather than on deeper personal reflection.

The visual culture that develops on social media further reinforces this orientation. Prianti and
Athique (2026) showed that Instagram has become an important space for Indonesian youth to
construct identity through visual aesthetics, lifestyle, and cultural representation. Various trends, such
as aesthetic lifestyle, digital fashion, and symbolic consumption, have emerged as part of self-branding
strategies in digital spaces. This phenomenon appears in Generation Z’s growing attention to visual
attributes that they perceive as capable of enhancing the symbolic value of identity, such as the use of
particular fashion accessories (Mayor & Santosa, 2023) and modifications of kebaya designs that align
with the aesthetic preferences of younger generations (Russanti et al., 2026). Hidayati (2025) explained
that Generation Z's digital consumption practices not only fulfill economic needs but also function as
a means of expressing identity, emotions, and a sense of belonging to specific social groups.

The pursuit of social recognition through digital media has also generated the increasingly
common phenomenon of flexing in the lives of Generation Z. This practice reflects a tendency to display
symbols of luxury, economic success, and consumerist lifestyles as sources of social legitimacy
(Budiman, 2023). The case of Indra Kenz, who built an image as a crazy rich figure through Instagram
and various digital platforms, illustrates how representations of wealth can generate social influence
and public trust before later being exposed as part of an illegal investment scheme (Zulfikar, 2022). A
similar phenomenon appeared in the case of a TikTok user in Bogor who regularly shared content about
the construction of a luxury home, private vehicles, and various other assets until the house became
the target of a robbery that resulted in fatalities (Aida & Pratiwi, 2023). These incidents demonstrate
that digital identity not only generates social recognition but also creates tangible social risks (Info
Seputar Jombang, 2024).

Dependence on digital recognition becomes increasingly visible when people measure success by
the number of followers, views, and social media interactions they receive. Reports indicated that a 24-
year-old woman in Bogor experienced depression after repeatedly conducting TikTok live streams
without attracting the number of viewers she expected (Aida & Pratiwi, 2023). This condition
demonstrates that digital validation has become an important component of self-esteem formation
among some young people. Social media no longer merely provides a space for social interaction; it has
also become an arena of symbolic competition that shapes how individuals perceive their own value.

These conditions indicate that Generation Z increasingly constructs identity through mechanisms
of digital recognition. Individuals gain social legitimacy through visibility, popularity, and audience
responses mediated by digital platform algorithms. Consequently, identity no longer centers on
personal experience and self-reflection but on the ability to maintain one’s existence within a highly
competitive digital environment. Under these circumstances, social media functions as a new social
arena that determines how Generation Z understands themselves, builds social relationships, and
obtains recognition within digital society.
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Fear of Missing Out (FoMO) and the Dominance of Pleasure Values in the Lives of Generation Z

Digital culture has created a fast-paced social environment that positions constant
connectivity as a fundamental necessity of everyday life. Generation Z has grown up within a
digital ecosystem that allows them to access information, trends, entertainment, and social
interactions in real time. This condition has given rise to the phenomenon of Fear of Missing Out
(FoMO), which refers to feelings of anxiety that emerge when individuals believe they are missing
experiences, information, or activities occurring within digital environments. Hinduan et al. (2020)
explained that digital technology strongly influences the characteristics of Indonesian Generation
Z, causing their social decisions, consumption patterns, and lifestyles to become increasingly
connected to developments in social media. As a result, digital engagement no longer functions
merely as a communication activity but also serves as a source of social recognition and
psychological satisfaction.

FoMO encourages Generation Z to continuously follow trends that emerge on social
media. TikTok has become one of the primary platforms accelerating the spread of these trends
through an algorithmic system that promotes viral content to millions of users within a short
period. This phenomenon appears in the emergence of various challenges that attract massive
participation in pursuit of public attention. One extreme example is the Blackout Challenge,
which claimed another victim in 2025 when a 12-year-old child in the United Kingdom died
after participating in a challenge that involved holding one’s breath until losing consciousness
(Azizah, 2025). A similar phenomenon previously occurred in Indonesia through the Malaikat
Maut challenge, in which a teenager in Bekasi died after being struck by a truck while creating
TikTok content aimed at achieving popularity and virality (CNN Indonesia, 2021). These cases
demonstrate that the desire to gain social attention in digital spaces can outweigh
considerations of risk and personal safety.

The tendency to follow trends also appears in Generation Z’s relationship with influencers
and digital content creators. Social media has created a social environment that positions
influencers as key references for lifestyle choices, consumption patterns, and definitions of success.
Hidayati (2025) showed that Generation Z’s digital consumption closely relates to their need for
identity, emotional fulfillment, and a sense of belonging to particular social groups. Prianti and
Athique (2026) also explained that Instagram’s visual culture encourages young people to adjust
their lifestyles and self-representations according to aesthetic standards that develop within digital
spaces. In this context, people often measure the value of an activity by the level of popularity,
visibility, and social acceptance it generates through digital media.

Another phenomenon that has emerged among Generation Z is the growing popularity of
healing as a response to social and psychological pressures. A survey conducted by
Datalndonesia.id found that 56% of Generation Z respondents had experienced symptoms of
mental health problems (Datalndonesia.id, 2023). Among these respondents, 59.52% chose
traveling or healing as their primary strategy for coping with stress, while 55.95% preferred
pursuing hobbies and 48.21% chose to draw closer to God. These findings indicate that the pursuit
of emotional comfort has become an important aspect of Generation Z’s lives. However, in practice,
the concept of healing often shifts into a form of consumer-oriented activity that social media
promotes as a symbol of lifestyle and happiness.

Digital consumer culture further reinforces this tendency. Indonesia’s Financial Services
Authority (Otoritas Jasa Keuangan—OJK) reported that Generation Z and Millennials accounted for
37.17% of problematic online lending debt (see Table 2) (Gandhi, 2024). Individuals use a portion
of this debt to satisfy consumer desires, follow lifestyle trends, and finance recreational activities
associated with the concept of self-healing. This condition demonstrates that pleasure, emotional
comfort, and social recognition have increasingly become primary considerations in the economic
decisions of younger generations. Dwidienawati et al. (2025) also found that the well-being of
Generation Z is influenced by a combination of internal and external factors, including social
pressure, digital environments, and evolving societal expectations.
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Table 2. The Impacts of Fear of Missing Out (FoMO) and Pleasure-Oriented Values among

Generation Z

No. Phenomenon Statistical Data/Case Impact
Blackout Challenge One 12-year-old child died in the Safety risks resulting from
on TikTok United Kingdom (2025) participation in viral trends
Malaikat Maut One teenager in Bekasi died while Risk-taking bel'lavwr.d'rlven
2 Challenge on ) . by the pursuit of digital
. creating viral content )
TikTok popularity
o ; ; o
Mental Health 56% of Genera?tlor} Z respondents Psycho.loglcal vulnérablhty
3 reported experiencing symptoms of resulting from social and
Problems .
mental health problems digital pressures
, , 59.52% of respondents chose The pursuit of emotional
4 Healing as a Coping ; li healine t ith fort . lif
Mochanism raveling or healing to cope wi comfort as a primary life
mental stress priority
Non-Performin Generation Z and Millennials Excessive consumption and
5 & accounted for 37.17% of problematic P

Online Loans financial pressure

online lending debt

Source: Datalndonesia.id, 2023; Financial Services Authority (Otoritas Jasa Keuangan—O]JK), 2024; various
media reports and studies analyzed in this research.

The dominance of digital culture not only shapes consumption patterns but also influences how
Generation Z interprets life experiences. Continuous digital interaction encourages individuals to
pursue experiences that appear attractive, viral, and capable of providing instant gratification.
Participation in social media trends, dependence on digital validation, and the pursuit of experiences
that enhance social visibility indicate that digital spaces have become the primary arena for shaping the
value orientations of younger generations. In this context, FoMO does not merely reflect social anxiety;
it also reveals a transformation of value orientation that increasingly centers on immediate experiences,
social recognition, and emotional satisfaction derived from digital culture.

Morality of Generation Z in the Digital Era: Between Social Validation and Ethical Reflection

The development of social media has transformed the way Generation Z understands and
expresses moral judgments in public spaces. Digital platforms no longer function solely as
communication tools; they have also become arenas for producing opinions, making social judgments,
and administering public punishment. In an environment characterized by rapid information flows
and viral culture, the boundaries between criticism, social oversight, and digital harassment often
become blurred. As a result, social media dynamics, audience responses, and algorithmic logic that
prioritize engagement increasingly influence moral decisions more than deep ethical reflection.

One of the most prominent issues is the growing prevalence of cyberbullying among young
people. Indonesia’s Ministry of Communication and Digital Affairs reported that 48% of Indonesian
children have experienced digital bullying (Kementerian Komunikasi dan Digital Republik Indonesia,
2025). This finding is reinforced by a survey conducted by the Center for Digital Society (CfDS)
involving 3,077 junior and senior high school students, which found that 45.35% of respondents had
experienced cyberbullying, with social media serving as the primary setting for such incidents
(Sucahyo, 2021). This phenomenon indicates that digital spaces have not yet become entirely safe social
environments for young people. Bullying conducted through comments, posts, and private messages
often produces serious psychological consequences because it occurs publicly and can be witnessed
simultaneously by large numbers of users.

Digital shaming culture has also expanded through the phenomenon of cancel culture. This practice
emerges when individuals or groups collectively impose social sanctions on a person whom they
perceive to have committed a moral, political, or social wrongdoing. Putri et al. (2024) explained that
cancel culture spreads rapidly through social media because these platforms enable users to construct
collective opinions quickly without adequate verification processes. Roldan et al. (2024) found that
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Generation Z tends to support such practices based on the belief that individuals who commit
wrongdoing should face social consequences. In the Indonesian context, Yudha et al. (2025)
demonstrated that cancellation culture often develops into digital outrage that intensifies polarization
and social distrust. Consequently, moral judgment no longer relies primarily on dialogue and
clarification but instead depends on an issue’s ability to become viral and attract public support.

This phenomenon is closely related to the growth of viral justice. Kharisma (2025) explained that
Indonesian digital society has become increasingly familiar with the principle of “no viral, no justice,”
which reflects the belief that a case will receive attention and resolution only if it becomes viral on social
media. Jalli (2025) showed that the logic of viral justice has spread widely throughout Southeast Asia
through TikTok and various other digital platforms. On the one hand, this phenomenon can increase
public participation in monitoring social issues. On the other hand, it can also generate premature
judgments, the dissemination of unverified information, and doxing practices that expose personal
identities without consent. Under these conditions, public opinion in digital spaces often determines
standards of right and wrong rather than objective ethical processes.

The culture of attention-seeking has also encouraged the emergence of various forms of content
that ignore moral considerations in pursuit of high numbers of views and interactions. Practices such
as social pranks, the exploitation of poverty, family conflict content, and live broadcasts that display
individual suffering frequently serve as strategies for attracting public attention (Nusantara TV, 2025b).
Algorithmic systems reward content that generates high engagement, thereby encouraging some users
to produce increasingly sensational material. This phenomenon appears in numerous prank cases that
eventually resulted in legal proceedings, including Ferdian Paleka’s act of distributing food packages
filled with garbage to vulnerable groups, Edo Dwi Putra’s distribution of sacrificial meat packages
containing garbage to community members, and Galih Loss’s repeated production of prank content
that harmed the public in pursuit of digital popularity (Tempo.co, 2024).

A similar tendency appears in the exploitation of poverty on social media. A survey conducted
among students at Universitas Gadjah Mada found that 97% of respondents had watched TikTok live
streams featuring extreme actions, such as mud bathing or displaying conditions of poverty to obtain
virtual gifts from viewers (Rohmi, 2023). This phenomenon, often referred to as online begging,
demonstrates that suffering and poverty can be commodified into digital content that generates economic
profit. Under these circumstances, humanitarian values, empathy, and social responsibility frequently
become subordinate to the pursuit of virality, financial gain, and public recognition in digital spaces.

A tragic case in Banyuwangi in 2025 illustrates how digital interactions can escalate into real-world
violence. A young man lost his life following a conflict that began with an inappropriate comment made
during a TikTok live stream hosted by the perpetrator’s partner (Nusantara TV, 2025a). This incident
demonstrates that digital communication does not always remain confined to virtual spaces; it can
directly affect social relationships and produce serious consequences. Similar cases indicate that social
media functions not only as a space for expression but also as an arena that can amplify conflict, anger,
and aggressive behavior when users fail to balance their actions with adequate ethical awareness.

These conditions indicate that digital mechanisms increasingly shape the morality of Generation
Z through an emphasis on visibility, popularity, and public response. Moral judgment often shifts from
considerations of right and wrong toward considerations of what is viral and what is not (Awaliyah,
2024). Within a social environment that depends heavily on algorithmic systems, individuals face
pressure to adjust their behavior to the expectations of digital audiences in order to maintain social
recognition. As a result, ethical reflection—which requires empathy, responsibility, and deep moral
consideration —often gives way to the pursuit of attention and validation within digital spaces.

Discussion

Digital culture has transformed the way Generation Z constructs identity, interprets life
experiences, and makes moral decisions. These changes involve not only the development of
communication technology but also the transformation of the value orientations that underlie social
action. From the perspective of Max Scheler (1973), human beings do not act solely on the basis of
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rationality; rather, they act according to value preferences that shape their ordo amoris, or order of love.
This value structure determines what individuals consider important, valuable, and worthy of pursuit
in life. When social media positions popularity, visibility, and social validation as indicators of success,
individual value orientations tend to shift toward the lower levels of Scheler’s hierarchy, particularly
values of pleasure (pleasure values) and vital values (vital values).

This tendency becomes evident in the way Generation Z constructs digital identities. Various
practices of self-branding, social media identity management, the pursuit of public recognition, and
dependence on audience responses indicate that external mechanisms increasingly shape identity more
than personal reflection. Within Scheler’s framework, this condition reflects a transformation of ordo
amoris from an orientation centered on spiritual values to an orientation centered on social acceptance and
public recognition. Individuals no longer understand identity as a process of seeking authentic self-
meaning; instead, they treat it as a social construction that they continuously adjust to the expectations of
digital audiences. This analysis extends previous studies on Generation Z’s identity crisis, which have
primarily relied on developmental psychology and digital communication perspectives (C6té, 2018; Stahl
& Literat, 2023). Identity issues in the digital era involve not only processes of self-representation but also
transformations in the value structures that underlie identity formation.

The phenomena of Fear of Missing Out (FoMO), viral culture, and the tendency to follow digital
trends demonstrate the dominance of values of pleasure in the lives of Generation Z. Scheler (1973)
explained that values of pleasure relate to the pursuit of experiences that generate enjoyment and the
avoidance of discomfort. Within the context of digital culture, these experiences manifest through
endless content consumption, participation in viral trends, constant connectivity, and the pursuit of
experiences that provide immediate emotional gratification. At the same time, vital values such as
prestige, social influence, and public visibility occupy increasingly important positions in the lives of
young people. This condition helps explain why many digital activities focus on achieving popularity
and social recognition. These findings complement the studies of Azimi et al. (2022), Djafarova and
Foots (2022), and Sajjadi et al. (2024), which identified shifts in Generation Z’s value orientations but
did not explain how these transformations occur within a deeper hierarchy of values.

A similar transformation also appears in the moral practices of Generation Z within digital spaces.
Phenomena such as cyberbullying, cancel culture, viral justice, doxing, and the production of content that
exploits human suffering demonstrate that the logic of virality and digital platform algorithms increasingly
influences moral judgment. Under these circumstances, standards of right and wrong often shift toward
standards of what is viral and what is not. This shift reflects a weakening orientation toward spiritual values,
which Scheler associated with truth, justice, respect for human dignity, and ethical responsibility. When
public attention becomes the primary objective, the need to secure audience engagement tends to override
moral reflection. This analysis extends Weber’s (2025) findings on Generation Z’s moral reasoning by
demonstrating that moral issues involve not only an individual’s capacity to make ethical decisions but also
the value structures shaped by the digital environments in which individuals interact.

These findings indicate that Generation Z’s identity crisis, FoMO, and moral vulnerability
ultimately stem from a disorientation of the hierarchy of values. Digital culture does not eliminate
spiritual values and holy values; rather, it increasingly marginalizes them as values of pleasure and
vital values receive reinforcement through social media algorithms. In Scheler’s terminology, this
condition reflects a transformation of ordo amoris, namely a shift in the arrangement of values that
individuals adopt as their primary life orientation. As a result, individuals become more likely to
measure success through popularity, follower counts, and public responses than through the pursuit
of truth, wisdom, moral responsibility, or transcendent relationships.

The primary theoretical contribution of this study lies in its effort to expand the application of Max
Scheler’s philosophy of values within digital sociology. Unlike previous studies that explained
Generation Z through psychological approaches, consumer behavior, digital communication, or
sociopolitical attitudes (Djafarova & Foots, 2022; Hernandez-Arriaza et al., 2026; Weber, 2025), this study
demonstrates that digital culture operates through mechanisms that shape and reproduce value
orientations. Therefore, FOMO, the pursuit of social validation, identity crises, and moral vulnerability
should not be understood solely as matters of individual behavior. Instead, they represent manifestations
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of changes in the hierarchy of values within contemporary digital society. This perspective demonstrates
that Scheler’s theory of value hierarchy remains relevant for explaining the dynamics of twenty-first-
century social life while also providing a new interpretation of the relationship between digital
technology, culture, and the moral transformation of younger generations.

4. CONCLUSION

Digital culture has influenced the way Generation Z constructs identity, interprets social
experiences, and determines moral orientations in everyday life. The phenomena of Fear of Missing Out
(FoMO), the pursuit of social validation, viral culture, and dependence on digital recognition indicate
that the lives of young people are increasingly guided by values of pleasure and vital values that
emphasize enjoyment, popularity, and social visibility. From the perspective of Max Scheler’s
philosophy of values, this condition reflects a disorientation of the hierarchy of values, whereby lower
values occupy dominant positions while spiritual values and holy values become increasingly
marginalized in the processes of identity formation and moral decision-making.

The primary contribution of this study lies in its effort to expand the application of Max Scheler’s
philosophy of values within digital sociology and Generation Z studies. This study demonstrates that
identity crises, FOMO, and moral vulnerability should not be understood solely as psychological issues
or forms of social behavior; rather, they represent manifestations of transformations in the structure of
values within digital society. Consequently, this research offers a new conceptual perspective that
explains how social media and digital algorithms shape the ordo amoris, or value orientation, of younger
generations in the digital era.

This study has limitations because it relies on a literature review approach, which prevents the
analysis from capturing the direct empirical experiences of Generation Z. Future studies can extend
this research by employing fieldwork, in-depth interviews, or digital ethnography to understand how
value internalization occurs in the everyday lives of Generation Z. Future research may also explore
the roles of families, educational institutions, religious communities, and digital platforms in shaping
the value orientations of younger generations in contemporary society.

References

Aida, N. R., & Pratiwi, I. E. (2023). Gadis 24 Tahun Depresi karena Kecanduan Live TikTok, Ini
Kisahnya. Kompas.Com. https://www.kompas.com/tren/read/2023/11/30/201500765/gadis-24-
tahun-depresi-karena-kecanduan-live-tiktok-ini-kisahnya?page=all

Awaliyah, G. (2024). Gen Z Nilai Instagram dan TikTok Paling Merusak Kesehatan Mental.
Republika.Co.Id. https://ameera.republika.co.id/berita/siej5v366/gen-z-nilai-instagram-dan-tiktok-
paling-merusak-kesehatan-mental-part2

Azimi, S., Andonova, Y., & Schewe, C. (2022). Closer together or further apart? Values of hero
generations Y and Z during crisis. Young Consumers, 23(2), 179-196. https://doi.org/10.1108/YC-
03-2021-1300

Azis, A. (2025). Cultural Identity Negotiation and Meaning-Making on TikTok among Generation Z.
CommVersa:  Journal —of Communication  Studies, 1(7), 286-296. https://journals.ai-
mrc.com/index.php/commversa/article/view/737

Azizah, K. N. (2025). Horor Tren TikTok “Blackout Challenge” yang Kembali Makan Korban.
Detik.Com. https://www.detik.com/jabar/berita/d-7992487 /horor-tren-tiktok-blackout-challenge-
yang-kembali-makan-korban

Badan Pusat Statistik. (2023). Memahami Generasi Z: Tantangan, Perilaku, dan Peluang. Badan Pusat
Statistik. https://gorontalokab.bps.go.id/id/news/2025/02/05/30/memahami-generasi-z--tantangan
--perilaku--dan-peluang.html

Hedo / The Disorientation of Value Hierarchies among Generation Z in the Digital Age: A Max Schelerian Analysis



Integritas Terbuka: Peace and Interfaith Studies, Vol. 5, No. 1 (2026): 105-118 116 0of 118

Budiman, A. (2023). Waspadai Kejahatan di Balik “Flexing” Kekayaan. VOA Indonesia.
https://www.voaindonesia.com/a/waspadai-kejahatan-di-balik-flexing-kekayaan-/6920077 .html

CNN Indonesia. (2021). Demi Konten TikTok, Remaja Bekasi Adang Truk Hingga Tewas. CNN
Indonesia. https://www.cnnindonesia.com/nasional/20210715134328-20-668088/demi-konten-
tiktok-remaja-bekasi-adang-truk-hingga-tewas

Coté, J. E. (2018). The Enduring Usefulness of Erikson’s Concept of the Identity Crisis in the 21st
Century: An Analysis of Student Mental Health Concerns. Identity, 18(4), 251-263.
https://doi.org/10.1080/15283488.2018.1524328

Cresswell, J. W. (2014). Research Design: Qualitative, Quantitative and Mixed Method Approaches. Sage.

Datalndonesia.id. (2023). Sederet Hal yang Dilakukan Gen Z Atasi Masalah Mental. Datalndonesia.ld.
https://www.instagram.com/dataindonesia.id/p/C0ao6QLtCIK/

Datareportal. (2024). Digital 2024: Indonesia. Datareportal. https://datareportal.com/reports/digital-
2024-indonesia#:~:text=Instagram users in Indonesia in,October 2023 and January 2024.

Dimock, M. (2019). Defining generations: Where Millennials end and Generation Z begins. In Pew
Research Center. Pew Research Center. https://www.pewresearch.org/short-
reads/2019/01/17/where-millennials-end-and-generation-z-begins/

Djafarova, E., & Foots, S. (2022). Exploring ethical consumption of generation Z: theory of planned
behaviour. Young Consumers, 23(3), 413—431. https://doi.org/10.1108/YC-10-2021-1405

Djunatan, S., Haq, M. Z., Viktorahadi, R. F. B., & Samosir, L. (2024). Kiat Sukses Menulis Karya Ilmiah
Bagi Mahasiswa. Gunung Djati Publishing.

Dwidienawati, D., Pradipto, Y., Indrawati, L., & Gandasari, D. (2025). Internal and external factors
influencing Gen Z wellbeing. BMC Public Health, 25(1), 1584. https://doi.org/10.1186/s12889-025-
22124-5

Frings, M. (1997). Max Scheler (pp. 629-634). https://doi.org/10.1007/978-94-017-5344-9_141

Gandhi, G. (2024). OJK: Gen Z-Milenial Sumbang 37,17 Persen Kredit Macet Pinjaman Online.
Tempo.Co. https://www.tempo.co/ekonomi/ojk-gen-z-milenial-sumbang-37-17-persen-kredit-
macet-pinjaman-online-11997

Hernandez-Arriaza, M., Roque, I. M.-S,, Blanc, G. A., & Shorey, S. (2026). Gen-Z university students’
attitudes toward current global trends: environment, globalisation, immigration, feminism and
capitalism. Globalisation, Societies and Education, 24(3), 788-803.
https://doi.org/10.1080/14767724.2023.2265840

Hidayati, S. (2025). Digital Consumption as a Mirror of Identity, Emotion, and Social Belonging: A
Phenomenological Insight into Generation Z in Indonesia. Journal of Economic and Financial Studies,
1(8), 338-343. https://journals.ai-mrc.com/finanomics/article/view/666

Hinduan, Z. R., Anggraeni, A., & Agia, M. 1. (2020). Generation Z in Indonesia: The Self-Driven Digital.
In The New Generation Z in Asia: Dynamics, Differences, Digitalisation (pp. 121-134). Emerald
Publishing Limited. https://doi.org/10.1108/978-1-80043-220-820201012

Info Seputar Jombang. (2024). (Flexing) Pamer Harta di TikTok, Berujung Perampokan dan
Pembunuhan. Info Seputar Jombang. https://www.instagram.com/reel/ DASxvXBPWea/

Jalli, N. (2025). Viral Justice: TikTok Activism, Misinformation, and the Fight for Social Change in
Southeast Asia. Social Media + Society, 11(1). https://doi.org/10.1177/20563051251318122

Kementerian Komunikasi dan Digital Republik Indonesia. (2025). Ketika Kata Jadi Luka, Saatnya
Lawan Cyberbullying Lewat Karya Anak Bangsa. Komdigi. https://www.komdigi.go.id/berita/
artikel/detail/ketika-kata-jadi-luka-saatnya-lawan-cyberbullying-lewat-karya-anak-bangsa

Hedo / The Disorientation of Value Hierarchies among Generation Z in the Digital Age: A Max Schelerian Analysis



Integritas Terbuka: Peace and Interfaith Studies, Vol. 5, No. 1 (2026): 105-118 117 of 118

Kemp, S. (2025). Digital 2025: Indonesia. DataReportal. https://datareportal.com/reports/digital-2025-
indonesia

Kemp, S. (2026). Digital 2026: Indonesia. DataReportal. https://datareportal.com/reports/digital-2026-
indonesia

Kharisma, D. B. (2025). No viral no justice: is it a principle of social justice? (Study of viral cases on
social media in Indonesia). Safer Communities, 24(2), 103-115. https://doi.org/10.1108/SC-07-
2024-0037

Lupton, D. (2017). Digital  Sociology. Routledge (Taylor and Francis Group).
https://doi.org/10.4324/9781315776880

Mayor, E., & Santosa, 1. (2023). Eyeglasses as a functional fashion accessory for generation Z in urban
Indonesia: Recommendation for sustainable development. In Sustainable Development in Creative
Industries:  Embracing  Digital ~ Culture  for ~Humanities (pp. 180-185). Routledge.
https://doi.org/10.1201/9781003372486-34

Miranda Putri, V., Octavia, I., Tri Nuryanto, H., & Nurhajati, L. (2024). Comparison Study on Cancel
Culture as an Impact and Public Figure Scandal in Indonesia and Overseas. Communicare : Journal
of Communication Studies, 11(1), 120-133. https://doi.org/10.37535/1010111202410

Nusantara TV. (2025a). Pemuda di Banyuwangi Tewas Ditikam Usai Beri Komentar Tak Pantas di Live
TikTok. Nusantara TV. https://www.youtube.com/watch?v=D8tRvL6kk3A

Nusantara TV. (2025b). Viral! 3 Wanita Aniaya Korban Lalu Pamer di Medsos, Ditelanjangi dan
Dipaksa Minta Maaf. Nusantara TV. https://www.youtube.com/watch?v=pLZzv_XaDpw

Owens, T. ]J. (1968). Scheler's “Emotive” Ethics. Philosophy Today, 12(1), 13-20.
https://doi.org/10.5840/philtoday196812111

Prianti, D. D., & Athique, A. (2026). Navigating Digital Identities: Instagram, Postcolonial Esthetics, and
Indonesian  Youth  Culture. Howard Journal of Communications, 37(2), 562-582.
https://doi.org/10.1080/10646175.2025.2500597

Rohmi, Y. H. (2023). Studi Mahasiswa UGM: Pengemis Online, Bukti Eksploitasi Kemiskinan demi
Keuntungan. Liputan6.Com. https://www liputan6.com/regional/read/5426324/studi-mahasiswa-
ugm-pengemis-online-bukti-eksploitasi-kemiskinan-demi-keuntungan

Roldan, C.J. L., Ong, A. K. S., & Tomas, D. Q. (2024). Cancel culture in a developing country: A belief
in a just world behavioral analysis among generation Z. Acta Psychologica, 248, 104378.
https://doi.org/10.1016/j.actpsy.2024.104378

Russanti, I., Sari, F. 1., Fadhilah, S. N., Prihatina, Y. I, Wahyuningsih, U., Yulistiana, & Son, D. (2026).
Development and evaluation of modern Kebaya design based on Generation Z’'s fashion
preferences. Discover Education. https://doi.org/10.1007/s44217-026-01746-w

Sahal Hanafi, Fadli Agus Triansyah, Rosyid Ridlo Al-Hakim, Rafidha Nur Alifah, & Abdul Kholik.
(2026). Digital Social Interaction and Identity Construction among Generation Z in Urban
Indonesia.  Journal ~ of Human  Interaction  and  Social  Studies,  1(1),  01-11.
https://doi.org/10.65310/epkdtb57

Sajjadi, M. S., Zibaeinejad, M. R., & Karami, M. (2024). The moral issue of early Generation Z. Gender
and Family Studies, 12(4), 79-108.

Scheler, M. (1973). Formalism in Ethics and Non-Formal Ethics of Values: A New Attempt toward the
Foundation of an Ethical Personalism (M. S. Frings & R. L. Funk (eds.)). Northwestern
University Press.

Schutz, A. (1970). Max Scheler’s Epistemology and Ethics (pp. 145-178). https://doi.org/10.1007/978-94-015-
3456-7_9

Hedo / The Disorientation of Value Hierarchies among Generation Z in the Digital Age: A Max Schelerian Analysis



Integritas Terbuka: Peace and Interfaith Studies, Vol. 5, No. 1 (2026): 105-118 118 0of 118

Setia, P., & Dilawati, R. (2024). Religiosity in the Digital Era and the Challenges of Hoaxes, Post-Truth
and Radicalism on Social Media. Jurnal Iman Dan  Spiritualitas, 4(1), 67-76.
https://doi.org/10.15575/jis.v4i1.33230

Sosa, N., Torres, A., Castro-Lopez, V., & Velazquez, A. (2023). Participatory Landscape Conservation:
A Case Study of a Seasonally Dry Tropical Forest in Michoacan, Mexico. Land, 12(4).
https://doi.org/10.3390/1and12112016

Stahl, C. C., & Literat, I. (2023). #GenZ on TikTok: the collective online self-Portrait of the social media
generation. Journal of Youth Studies, 26(7), 925-946. https://doi.org/10.1080/13676261.2022.2053671

Sucahyo, N. (2021). Perundungan Siber di Indonesia Kian Mengkhawatirkan. VOA Indonesia.
https://www.voaindonesia.com/a/perundungan-siber-di-indonesia-kian-mengkhawatirkan-
/6232440.html

Tempo.co. (2024). Tiga Konten Kreator Prank yang Berakhir di Balik Jeruji Besi, Terakhir Galih Loss.
Tempo.Co. https://www.tempo.co/hiburan/tiga-konten-kreator-prank-yang-berakhir-di-balik-
jeruji-besi-terakhir-galih-loss-65539

Twenge, J. M. (2017). iGen: Why today’s super-connected kids are growing up less rebellious, more tolerant,
less happy-and completely unprepared for adulthood. Atria Books.

Weber, J. (2025). Discovering generation Z’'s level of principled moral reasoning and assessing
demographic variations. Business Ethics, the Environment & Responsibility, 34(3), 951-963.
https://doi.org/10.1111/beer.12689

Widi, S., & Bayu, D. (2022). Generasi Z Indonesia Paling Stres Dibandingkan X dan Milenial. Data
Indonesia. https://dataindonesia.id/gaya-hidup/detail/generasi-z-indonesia-paling-stres-
dibandingkan-x-dan-milenial

Yoanita, D., Chertian, V. G., & Ayudia, P. D. (2022). Understanding gen z’s online self-presentation on
multiple Instagram accounts. Jurnal Studi Komunikasi (Indonesian Journal of Communications
Studies), 6(2), 603-616. https://doi.org/10.25139/jsk.v6i2.4922

Yudha, R. P., Hakim, A. R., & Phanphongsa, V. (2025). The Digital Outrage and Distrust: Cancel Culture
Against Indonesia’s State-Owned Enterprise. Komunikator, 17(1), 110-124.
https://doi.org/10.18196/jkm.v17i1.26412

Ziaul Haq, M., & Setia, P. (2024). Maintaining Order in Religious Worship. FOCUS, 5(2), 111-120.
https://doi.org/10.26593/focus.v5i2.8892

Zulfikar, F. (2022). Kasus Indra Kenz & Doni Salmanan, Kenapa Orang Bisa Kena Tipu? Detik.Com.
https://www.detik.com/edu/detikpedia/d-5997694/kasus-indra-kenz-doni-salmanan-kenapa-

orang-bisa-kena-tipu

Hedo / The Disorientation of Value Hierarchies among Generation Z in the Digital Age: A Max Schelerian Analysis



	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Brief Profile and Media Characteristics of BandungBergerak.id
	Representation of Social Conflict in BandungBergerak.id News Coverage
	Forms of Direct, Structural, and Cultural Violence in Media Narratives
	Narratives of Conflict Transformation in BandungBergerak.id
	Discussion

	4. CONCLUSION
	REFERENCES
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Contemporary Geopolitical Crisis and the Limitations of Global Political Ethics
	The Foundations of Political Ethics in Reinhold Niebuhr’s Christian Realism
	The Relevance of Christian Realism in the Twenty-First-Century Geopolitical Crisis
	Christian Realism as a Framework of Global Political Ethics
	Discussion

	4. CONCLUSION
	REFERENCES
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Community Attitudes toward Social Media
	Purpose of Social Media Use
	Intermediaries and Actors in Community Digitalization
	Discussion

	4. CONCLUSION
	References
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Art: Definition and Conceptual Development
	Creativity as a Dimension of Conflict Transformation in Art
	Nonviolence and the Intrinsic Character of Art in Peacebuilding
	Aesthetic Empathy and the Ambivalence of Art in the Relationship Between Peace and Hatred
	Discussion

	4. CONCLUSION
	References
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	A Brief Overview of Ahmad Syafii Maarif

	Religion, the State, and Ahmad Syafii Maarif’s Critique of the Concept of Ad-Din wa Ad-Daulah
	National Islam, Pluralism, and Humanity in Ahmad Syafii Maarif’s Thought
	The Relevance of Ahmad Syafii Maarif’s National Islam in Addressing Contemporary Identity Politics in Indonesia
	Discussion


	4. CONCLUSION
	References
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	State Recognition of Confucianism: Historical and Legal Context
	Formal Recognition without Substantive Recognition
	Social Racism and the Boundaries of Recognition
	Resilience Strategies and Identity Negotiation within the Confucian Community
	Discussion

	4. CONCLUSION
	References
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Tawhid, Revelation, and Sunnatullah as the Epistemological Foundations of Nurcholish Madjid’s Thought
	Islamic Tradition as a Mechanism of Continuity and Renewal
	The Relevance of the Revelation–Tradition–Reason Dialectic for Contemporary Indonesian Islamic Politics
	Discussion

	4. CONCLUSION
	References
	1. INTRODUCTION
	2. RESEARCH METHOD
	3. RESULTS AND DISCUSSION
	Max Scheler’s Philosophy of Values and the Hierarchy of Values in Human Life
	Digital Culture and the Identity Crisis of Generation Z in Indonesia
	Fear of Missing Out (FoMO) and the Dominance of Pleasure Values in the Lives of Generation Z
	Morality of Generation Z in the Digital Era: Between Social Validation and Ethical Reflection
	Discussion

	4. CONCLUSION
	References

