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ARTICLE INFO ABSTRACT
. The Halagah Damai Community, as a platform for spreading messages of
Kata Kunci: . :
peace and brotherhood, faces the challenge of reaching a broader audience
Content Development; and building a strong online community in the digital era. This research aims
Audience Analysis; to identify effective content development and marketing strategies on social
Peace Messaging; media to achieve these goals. The study employs a qualitative method of
Halagah Damai. audience analysis to understand the characteristics and preferences of the
target audience, which is crucial for determining the most relevant and
engaging types of content. The findings indicate that the Halagah Damai
. . Community needs to develop content and marketing strategies focused on
Article history: . . . . . .
creating engaging and beneficial content, along with effective marketing, to
Received 2024-04-18 build a strong community. This research provides insights into effective
Revised 2024-06-20 content development and marketing strategies on social media for the
Accepted 2024-06-22 Halagah Damai Community. By implementing these strategies, Halaqah

Damai can achieve its goals and contribute more significantly to spreading
the message of peace.

ABSTRAK

Komunitas Halagah Damai, sebagai wadah penyebaran pesan perdamaian dan
persaudaraan, dihadapkan pada tantangan untuk menjangkau audiens yang lebih
luas dan membangun komunitas online yang kuat di era digital. Penelitian ini
bertujuan untuk mengidentifikasi strategi pengembangan konten dan pemasaran
yang efektif di media sosial untuk mencapai tujuan tersebut. Penelitian ini
menggunaan metode kualitatif analisis audiens yang dilakukan untuk memahami
karakteristik dan preferensi audiens target, yang penting untuk menentukan jenis
konten yang paling relevan dan menarik. Hasil penelitian menunjukkan bahwa
Komunitas Halaqah Damai perlu mengembangkan strategi konten dan pemasaran
yang terfokus pada pengembangan konten yang menarik dan bermanfaat, pemasaran
yang efektif, sehingga membangun komunitas yang kuat. Penelitian ini memberikan
wawasan tentang strategi pengembangan konten dan pemasaran yang efektif di
media sosial untuk komunitas Halagah Damai. Dengan menerapkan strategi-strategi
tersebut, Halaqah Damai dapat mencapai tujuannya dan memberikan kontribusi
yang lebih besar dalam menyebarkan pesan perdamaian.
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1. INTRODUCTION

In this fast-paced digital era, social media has become the primary platform for communication,
information sharing, and community building. Billions of active users worldwide engage with various
social media platforms daily, making it an incredibly effective channel for disseminating messages and
influencing public opinion (Setia & Dilawati, 2024). Amidst the cacophony of information on social
media often filled with content that triggers conflict and division, the importance of the spirit of Halagah
Damai (Peaceful Circle) becomes increasingly critical (Philips et al., 2022; Setia & Hagq, 2023). Halaqah
Damai embodies a concept that promotes dialogue filled with politeness, understanding, and harmony
among individuals from diverse backgrounds and beliefs (Wasik & Philips, 2022). However, fostering
the spirit of Halagah Damai is not an easy task in this digital age.

In a context characterized by rapid information flow and overwhelming content, maintaining
values of well-being and tolerance often presents its own challenges (Naseem et al., 2017). Therefore, it
is crucial to develop smart and relevant content and marketing strategies on social media to inspire and
mobilize communities towards the spirit of Halagah Damai. In this paper, we will discuss several
strategic approaches that can effectively garner support for Halagah Damai through social media,
helping to expand the reach of positive messages and stimulate meaningful dialogues among diverse
communities (Singh & Pathak, 2022).

The initial step in strengthening the peace initiative through social media is understanding the
audience we intend to target. With this understanding, we can create content that is relevant and
engaging to them, while emphasizing values such as empathy, understanding, and peace in every post.
Collaboration with influential users on social media is also crucial, enabling wider dissemination of
messages promoting peace (Kaufhold & Reuter, 2019). Consistency in information and wise responses
to user interactions are also necessary to build positive relationships (Viktorahadi et al., 2022). Data
analysis helps us understand content performance and make necessary adjustments to enhance the
effectiveness of our peace campaign on social media. By combining intelligent content and appropriate
marketing strategies, we can actively contribute to creating a more harmonious online environment and
a more peaceful society (Ibrahim & Irawan, 2021).

Social media has become a vital tool in various aspects of life in today's digital age, including
community development and marketing. The peaceful Halagah community, one that focuses on
education and self-development based on Islamic values, faces challenges in increasing awareness and
member participation through social media. Social media provides significant opportunities for
spreading information (Kadiri et al., 2020).

Effective content development involves creating material that is informative, engaging, and
relevant to the values and goals of the community. This includes various forms of content such as posts,
videos, and articles that can raise awareness among members about the importance of education and
self-development based on Islam (Rohman & Pitaloka, 2020). Meanwhile, social media marketing
involves strategies designed to enhance community visibility and interaction on social media platforms.
This includes using relevant hashtags, regular posting, and interacting with members through
comments and private messages (Rahastine & Wulandari, 2020).

The Halagah Damai community must implement the best social media marketing plan to
effectively create and promote content. This plan involves deciding which social media sites are most
suitable for the community audience and producing compelling content that speaks to Islamic
principles, the community members' aspirations for education, and their personal growth. Images,
infographics, or films specifically related to the efforts and personal growth of community members can
be produced as content (Saraswati & Hastasari, 2020).

Conducting basic research on the social media platforms to be used is crucial before creating a social
media marketing plan. This study examines the demographics of the audience, geographical location,
and the types of content that have been successful. To help create a more successful social media strategy,
this report also includes observations on the strengths and weaknesses of competitors in the social media
space (Saputra, 2019).

Monitoring and evaluation are also crucial parts of the social media marketing strategy. This

Aswati et al. / Effective Social Media Content and Marketing Strategies for Halagah Damai Community



Integritas Terbuka: Peace and Interfaith Studies, Vol. 3, No. 1 (2024): 43-50 45 of 50

involves monitoring whether the applied marketing strategies are in line with the plan and analyzing
the achievements that have been made. By using an Omnichannel CRM application, the Halagah Damai
community can monitor interactions on their social media platforms and measure achievements over
specific periods. These analyses and evaluations will help determine which points need to be improved
or enhanced (Sharma, 2018). The Halagah Damai community can increase membership, spread
knowledge about Islamic principles, and support educational initiatives and self-improvement by
employing appropriate social media marketing tactics. This will help achieve the goals of the entire
community while strengthening existing strengths.

This research aims to identify effective strategies for content development and marketing on social
media for the Halagah Damai community. Its primary focus is to expand the reach of messages of peace
and brotherhood, as well as to build a strong online community in today's digital era. Audience analysis
methods are employed to understand the characteristics and preferences of the target audience, which
will assist in determining the most relevant and engaging content types for them. The findings of this
research are expected to provide insights into strategies that can be applied to achieve the goals of the
Halagah Damai community through social media, with a focus on developing beneficial and compelling
content and effective marketing to build a resilient and active community.

2. RESEARCH METHOD

This research employs an audience analysis research approach to understand the characteristics
and preferences of the target audience, crucial for determining the most relevant and engaging content
types (Samosir et al.,, 2023). Subsequently, content is created with consideration of the identified
audience, aiming to enhance awareness and participation among community members (Haq et al.,
2023). This content may include posts, videos, infographics, or articles focusing on the values and
goals of the community.

The subject of this study is the Halagah Damai community, which focuses on education and self-
development based on Islamic values, utilizing social media platforms as tools to increase awareness,
participation, and engagement of its members. In this context, the research subject is how the Halagah
Damai community develops and promotes relevant and engaging content through social media, along
with effective marketing strategies to enhance visibility and interaction with the audience (Lune &
Berg, 2017). This research explores how this approach can aid in achieving community goals, such as
raising awareness about Islamic values, promoting educational activities and self-development, and
increasing member engagement within the community.

This scholarly publication examines how the Halagah Damai community uses social media as a
tool to enhance awareness, participation, and engagement of its members. The research investigates
strategies for developing relevant and engaging content, as well as effective marketing to improve
visibility and interaction with the audience (Hine, 2005). The findings of this study are expected to
provide new insights into how Islamic communities can leverage social media to promote Islamic
values and education, as well as increase member engagement within the community.

This study includes a case study on how the Halagah Damai community implements content
development and marketing strategies on social media, including an analysis of the most effective
content types, posting frequencies, and successful interaction methods. Furthermore, the research aims
to explore the impact of these content development and marketing strategies on awareness and
participation among community members.

3. RESULTS AND DISCUSSION

In this increasingly complex and dynamic digital era, it is crucial for individuals and organizations
to have effective strategies that uplift spirits and enhance public awareness about the importance of
aspirations for peace and harmony in society. Social media has evolved into a powerful tool for
disseminating such ideas and aspirations in this setting, as well as for increasing societal awareness of
their significance. Relevant research on this topic indicates that effective content and marketing
strategies in promoting the spirit of Halagah Damai through social media involve several key elements.
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Firstly, understanding the target audience, creating quality content, building interactions with the
audience, utilizing the right social media platforms, and measuring success.

3.1. Understanding the Target Audience

Effective content development and marketing on social media platforms within the Halagah Damai
community underscore the importance of social media as a tool for widely and effectively disseminating
religious teachings. In this digital era, social media has become an ideal venue for Dawah, the process of
spreading religious teachings to others (LeFebvre, 2017). For example, the Halagah Damai community
can leverage social media to impart religious knowledge and build trust among their audience or listeners.
This can be achieved by forming dedicated teams focused on spreading preaching through social media
accounts, creating websites addressing community issues, and producing Dawah content accessible to
the public. The first step is understanding the community's target audience on social media. This includes
demographics, interests, and the social media platforms they use. By understanding the target audience,
the community can create relevant and engaging content for them (llliyyun et al., 2020).

Understanding the target audience is a crucial step in content development and marketing on social
media platforms, including within the context of the Halagah Damai community. The target audience
refers to the group of individuals or groups marketers aim to convert into users or followers of their
products or services (Ghouri et al., 2020). In the context of Halagah Damai, the target audience
encompasses individuals interested in religious teachings, particularly those focused on education and
character development. Firstly, it is important to determine the demographic characteristics of the target
audience. This may include age, gender, geographic location, education, and cultural background. For
instance, if Halagah Damai focuses on educating children, the target audience might be parents with
elementary to high school-aged children seeking religious-oriented learning resources.

Secondly, understanding the needs and interests of the target audience is crucial. They may be
seeking engaging learning resources, a reliable community for support, or a platform facilitating
interaction with others who share similar religious views. In this regard, Halagah Damai can provide
educational content that informs, inspires, and facilitates constructive discussions about religious
teachings. Thirdly, understanding the behavior of the target audience is also essential. This includes their
time spent accessing social media, frequency of usage, and content preferences. For example, if the target
audience is more active on Sundays, marketing strategies should be adjusted to maximize interaction
during that time (Adeshina, 2022).

By clearly understanding the target audience, Halagah Damai can design more effective and relevant
marketing strategies. These strategies include developing content that aligns with the needs and interests
of the target audience, and utilizing appropriate social media channels to reach and engage with them.
Thus, Halagah Damai can enhance the effectiveness of content development and marketing on social
media platforms, thereby better achieving the community's goals (Triyono & Setyawan, 2021).

3.2. Creating Quality Content

Quality content is the key to capturing audience attention and building followers. The Halagah
Damai community's content should be informative, inspirational, and easy to understand. The
community can utilize various content formats such as text, images, videos, and infographics. Creating
quality content on social media, particularly within community contexts like Halagah Damai, involves
several important aspects that need to be considered. Quality content not only appeals visually or
emotionally but also serves clear purposes such as educating, providing knowledge or information, and
entertaining with a specific target audience in mind (Akifah et al., 2023).

Firstly, the primary key to creating quality content is self-awareness and a clear reason for sharing
that content. This means the created content should reflect values or messages intended for the audience,
serving as a vessel for the audience to gain the information, experiences, or recommendations they need.
Secondly, having a clear target audience is crucial. Without knowing who will view the content, it's
difficult to create content that meets their needs and interests. With a clear target audience, content can
be tailored to reach and benefit the right audience. Thirdly, outlining goals or objectives to be achieved
is also an important step in the content creation process. As a content creator, having a list of goals helps
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in preparing what content or knowledge to share. This not only aids in content planning but also in
evaluating the effectiveness of the content in achieving the desired goals (Radika, 2020). By considering
the above aspects, Halagah Damai can create content that not only captivates visually but also provides
value and benefits to its audience. Such quality content can enhance audience interaction and
engagement, as well as effectively spread religious teachings through social media (Setia & Rahim, 2024).

3.3. Building Interaction with the Audience

Engaging with the audience is crucial to building a strong community on social media. The
Halagah Damai community can interact with its audience by responding to comments, hosting
contests, and conducting live Q&A sessions. Building interaction with the audience on social media,
especially within community contexts like Halagah Damai, is a critical aspect of content development
and marketing. Effective interaction with the audience not only enhances their engagement and
satisfaction but also helps in building deeper relationships and strengthening the community
(Saraswati & Hastasari, 2020).

Firstly, it is important to demonstrate care and willingness to listen to the audience. This includes
answering questions, providing constructive feedback, and appreciating their opinions (Viktorahadi et
al., 2022). By showing this care, the audience feels valued and more motivated to continue interacting
with the provided content. Secondly, creating engaging and relevant content is another key to fostering
good interaction. Engaging content not only covers visually or emotionally appealing topics but also
provides value or useful information to the audience. By creating engaging and relevant content, the
audience is more likely to interact with it. Thirdly, using the right and effective social media platforms
is also crucial. Social media offers various platforms with different characteristics and audiences.
Understanding and using the platforms that best suit the Halagah Damai target audience will help in
reaching the right audience and enhancing interaction (Muhyiddin, 2022).

By considering these aspects, Halagah Damai can build strong and positive interactions with its
audience. This good interaction not only helps in increasing audience engagement and satisfaction but
also aids in effectively spreading religious teachings through social media.

3.4. Utilizing the Right Social Media Platforms

There are many social media platforms available, and each platform has its own advantages and
disadvantages (Haq & Sen, 2021). The Halagah Damai community needs to choose the platform that
best suits their target audience and goals. The use of social media in this context serves not only as a
means of communication and information but also as a tool for indirectly spreading religious
teachings. This demonstrates how social media can be used to optimize Dakwah, as well as the
challenges faced in the millennial era (Kaufhold & Reuter, 2019).

In the context of religious moderation, social media becomes an important tool for disseminating
religious teachings moderately, which means practicing religious teachings in a moderate or non-
extreme manner. Principles such as humanity, brotherhood, and justice can serve as guidelines for
practicing religious moderation through social media (Naseem et al., 2017).

Furthermore, social media also plays a crucial role in shaping a generation that is moderate and
less susceptible to ideologies of radicalism disseminated in digital spaces (Akmal, 2019). This
underscores the importance of social media in supporting efforts towards religious moderation in the
current digital era. Thus, effective content development and marketing on social media platforms
within the Halagah Damai community not only contribute to the dissemination of religious teachings
but also help in shaping a more peaceful and tolerant society (Martin, 2007).

3.5. Measuring Success

It is important to measure the success of social media strategies within the Halagah Damai
community. The community can utilize various metrics such as follower count, reach, and
engagement rates to track their progress (Ho et al., 2015). By following the tips above, the Halagah
Damai community can develop effective content and marketing on social media platforms. This will
help the community reach a wider audience, spread messages of peace and tolerance, and strengthen
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relationships among community members. In addition to the tips mentioned above, the Halagah
Damai community may also consider collaborating with social media influencers to reach a broader
audience. The community can also use paid social media tools to promote their content. It is important
to remember that content development and marketing on social media is an ongoing process. The
Halagah Damai community should monitor current trends and adjust strategies to remain effective
(Wemona, 2022).

Measuring success in content development and marketing on social media, as in the context of
the Halagah Damai community, is crucial for evaluating the effectiveness of the strategies employed.
Success can be measured through various metrics, but one of the most relevant is the level of
interaction generated by the disseminated content (Song, 2020). Social media interactions encompass
various forms, including likes, comments, shares, and reactions. This level of interaction serves as an
indicator of user actions showing that the audience has noticed and engaged with the provided
content. The higher the interaction rate, the greater the likelihood that the audience is paying attention
to the brand or content being disseminated. Therefore, creating content with high interaction rates is
a primary goal in social media marketing strategies (Gunawan & Salamah, 2018).

To measure success effectively, Halagah Damai can use analytical tools provided by social media
platforms. These tools can provide insights into how the audience interacts with content, including
which content is most popular, peak interaction times, and the demographics of the most active
audience. By analyzing this data, Halagah Damai can adjust marketing strategies and content
development to more effectively reach and influence their audience (Klinken & Ward, 2018).

Furthermore, it is important to evaluate the success of content through more specific objectives,
such as increasing awareness of religious teachings, growing the community membership, or boosting
participation in community activities (Atton, 2003). By setting and measuring these goals, Halagah
Damai can ensure that marketing efforts and content development not only enhance social media
interactions but also achieve broader and strategic objectives (Harshman, 2018). Thus, measuring
success in content development and marketing on social media is not just about counting interactions
but also about evaluating how the content impacts the audience and achieves broader goals.

4. CONCLUSIONS

Conclusion This paper argues that conveying harmonious messages to attract audience attention
on social media is crucial. Positive and unifying messages are easier to accept and share. Effective
content strategies emphasize universal values such as togetherness, cooperation, and tolerance,
utilizing visual content like images and videos to capture attention. Consistency in delivering
messages aligned with brand values is vital for building a strong image. In marketing, using
influencers who align with these values, and leveraging social media algorithms to reach the right
audience, are key to success. Direct interaction with the audience through comments and personal
messages is also essential for fostering closer relationships. Effectiveness of campaigns is measured
through social media metrics such as likes, shares, comments, and reach, as well as analyzing audience
responses for strategy adjustments. The text also emphasizes the importance of conveying messages
ethically and responsibly, focusing on sustainability and the long-term impact of marketing
campaigns. Spreading harmonious messages through social media not only aids marketing efforts but
also contributes to creating a more positive and inclusive digital environment.
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